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Green thinking
Vs
Greenwashing

Atahotel Expofiera - Milano - 17 Febbraio 2010
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Bruges is proud to be hosting

MPI1 FIRST EUROPEAN CONFERENCE
il ON SUSTAINABILITY
’L.l “IN THE MEETINGS INDUSTRY

Bruges, 27-29 June 2010
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Bruges is Flanders’ leading™
‘green destination'

Read the case study about the
i-SUP2010 conference on sustainable produetion, p. 64-65.

& I\/P I ITALIA CHAPTER



me=i

(- —— —— |
mMEETICIES

Some day ‘green meetings’ will
be an obsolete term, because
producing environmentally
responsible meetings will just be
the way meetings are done.”

Amy Spatrisano, CMP
“Simple steps to green meetings
and events”
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Expeniment with eco-friendly space travel

No human activity NOWADAYS is neutral to environmen  t
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La definizione di Greenwashing

“The act of misleading consumers
regarding the environmental practices
of a company or the environmental
benefits of a product or service.”
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Greenwashing
e per lo piu
una questione di

comunicazione
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Travel with greznJet the low

carbon airine. We're planting

trees so you can fly as often
please.

as you







Greenwashing and Carbon-offsetting

“The act of
misleading consumers
regarding the
environmental practices of
a company or the
environmental benefits of a
product or service.”




Max Planck Institute of Biochemestry research

*One hectar of spruce forest absorbs 786 tons of
carbon in 80 years.

«After 80 years you cannot burn the trees or let
them rot but they would have to be terminally
stored underground (like uranium)

*One person produces 10 tons of Carbon per
year.

*S0 ...to make all Germans carbon-neutral for life
you need 820,000 square kilometers of woodland
need to be planted: twice the size of Germany




La definizione di Green thinking

Ci aiutano a trovarla assieme

STUDENTI CTS <> destinazione green
Emanuela Cannatella
ATAHOTELS <> Green Hotel
Dennis Zambon
VISIT COPENHAGEN <> Copenhagen
Jonathan Cohen
BSI ITALIA <> BS8901
Stefano Bonetto




Outcomes

* Presentare una location utilizzando il “green” come
punto di forza

« Conoscere le implicazioni, le difficolta ed i vantaggi
derivanti dall’applicazionedi procedure e tecnologie
environment-friendly in hotel

 Valutare la convenienza di una certificazione
riconosciuta (BS8901)

 Trarre spunti dall'esperienza di una citta
(Copenhagen)

« Come rendere green Il tuo cliente




